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No. [E 293603]A-1 0/0 1 6/1 8/2025-TM&SO Date: 30.06.2025

Subject: NIA for contractual engagement of Marketing Executives at

iime contract basis in Prasar Bharati - regarding'

Prasar Bharati invites applications from experienced and

engagement as Marketing Execuiive in Prasar Bharati on full time

n"iio',r, Sales Division/DDl(CBS/Akashvani'

Prasar Bharati on full

dynamic Persons for

contract basis, based at

1. CategorY: Marketing Executive

2. No of Position: 25 as detailed in the Annexure'

3. Place of work: Sales Division/DDlUCBS/Akashvani as detailed in the Annexure'

4. Duration of engagem ent:2 Years

5. Monthly remuneration: Negotiable between { 35,000/- to { 50'000/- for metro cities'

Negotiablebetween{35,000/-to{42,000/-forothercities.

h '*:'IllIiu".rtional: MBA/ MBA (Marketing) or PG Diploma in Marketing from

ieco gnized Management Institute / University'

(b)EssentialExperience:MinimumlYearExperienceindirectsales.Preferencewillbegiven
to candidat., t uring .*perience in direct selling with media organization'

7, Age: Below the age of 35 years as on date of publication of NIA in Newspaper.

8. Job Description & Key Responsibilities:-

She/trewillbeprimarilyresponsibleforDirectSalesrevenueforDD/AIRforrespective
Geographic locutions. in"rn. will be ."rri"r,iv engaged in crient interface and sales, including

preparation of own pitch and sales..materials such as presentations and proposals' Her/ His
.n.'p",'iuilitiesshallinclude,inter-alia,thefollowings:-

i' Actively seek out new sales opportunities through open market visits, colporate

Engagement and networking

ii. Set up meetings with potential clients'

iii.Cre,atefrequentreviews'andreportswithsalesandfinancialdata.s\*t*A,#"o



iv.ParticipateonbehalfoftheorganisationinexhibitionsorconferencesaspartoftheSales
initiatives.

v. Collaborate with team to achieve revenue targets

vi. Revenue:

".' f.i"p""4"", responsibility for allocated 70. of the office sales target'

b. Managing select existingf "if"ti 
ttf"f"'*tfps and attempt to grow total spend from these

clients,

".'-^O.u"toping 
new clients and attempting to upgrade at least halfto regular

spending/repeat clients, -:-_ --.:.L ca,D '.-rrzarin., rrrnora
d.LeamandindependentlymanageintemalcollaborationwithS&P,marketing,programmlng'
traffrc etc. to leverage nepvork strengths to deliver revenue upside / higher yields via customized

pitches,
i.'-i"fi *r."rgf, marketing events in addition to fiaditional on air sales

vii. Sales Processes:
a. Updating of routine MIS & sales projections . .

i. g.tuUfi.t'ing and maintaining market relationships

c. Assisting frnance with timely market collections

9. Key Skills and ComPetencies:-

Candidates who are dynamic, confident, wirh sound knowledge ofsales practices and

o,lt"ttiXti,,"r, 
communication skills with fluency in English. Knowledge & fluencv in local

Ianguage shall be an advantage'

ii.Excellentsoftskillswithcapabilityofconductingthemselveswellinthepresenceof
senior members of the industrv'

iii. Ability to wort in a te'Jm as well as capacity to self-start and run with the revenue targets'

l0.Thetermsandconditionsoftheseengagementsareasgivenunder:

i. The services will be purely on contractual basis' The persons engaged'shall have no claim

.,tr,* irpri"it "i 
explicit, ri1 niti t'tt uutorption or regularization in Prasar Bharati'

ii.Thepersonwillbeengagedonfulltimebasisandwillnotbeallowedtotakeupanyother
assignment during the period of contracrual engagement'

iii.Personsengagedoncontractbasiscanbeassignedadditionaltaskapartfromthespecific
tasks for which theY are engaged'

iv. Period of engagement shall initiallv be fo1 tyo vear; *it} "n 
u*u-113!L:aisal which mav

te extendable baseJo-n requirement of the organization and performance revtew'

v. The engagement can be discontinued/ terminated with one- month notice or one month's

ra*y in ti.u iir"-.eof by either side without assigning any ret

A,:; er*"d



vi.Noclaimofpensionarybenefitonaccountofthiscontractualengagementshallbe
admissible.

vii.PrasarBharatireservestherighttoconduct-testand/olinterviewoftheshortlisted

"^"aiaut"t. 
No TA/DA etc. will be paid for attending the test/ interview'

viii.Remunerationofferedmaybenegotiatedforsuitablecandidate,atthesolediscretionof
pr"r- sh;ii, ;, the basis "fl;i;; 

iiury, y.-. of experience and candidate potential'

ix.Thenumberofpositionsmaybereducedorincreasedatthetimeoffinalselectionatthe
sole discretion of Prasar Bharati.

x. Candidates are requested to upload complete and clear copy of all requested documents'

Else their candidature shail be rejected without any intimation'

xi.Age/Experience/EducationshallbeconsideredtillthedateofissueofthisNlA
(inclusive).

xii. only shortlisted candidates will be contacted via email' candidates are advised to keep

"i.""ti"giriU". 
f spam / junk folders for any communication from Prasar Bharati'

11. Those candidates who are eligible and willing to work on above terms & conditions in

prasar Bharati, having requisiti qruift*",i", and exferience indicated above may apply online

on Prasar Bharati weblink t ttrt'llu"aun 
"ututUt'*uti'otnl 

within 15 days -from 
the date of

publication in local newspap"il a*g *itt',ar .ott".t"d copies of supporting documents. In case

of any difficulty in submissron it niay be emailed to hrcpbs@prasarbharati'eov'in along with

s*eenshotorerror' flqurdd.
rc#,l,v,o#fl'r

DY. Director (TM&SO)

To,
Director(PBNS)_witharequesttouploadthiscircularonthePrasarBharatiwebsite

upto the date indicated in para I I above'

[irffi*r, pB Sectt. _ with a request to host this circular on the prasar Bharati e-office

notification.
(ii)DDG(Sales),Sales-WitharequesttocoordinatewithconcemedDivisiontopublishthe
Nie in f*o local newspaper on DAVP rates & other media'



Annexure

-
RequiJement of Marketing Executives in Prasar Bharati

SI.N
o.

Name of the
Vertical

Place No of
Marketing
Executives

required

1 CBS/ Akashvani Chandigarh I

2 Agartala 1

J Imphal I

4 Kohima 1

5 Guwahati 1

6 Gangtok 1

7 Shillong 1

8 Itanagar 1

9 Port Blair 1

10 Doordarshan Bengaluru+ 1

11 Bhopal I

12 Lucknow I

13 Mumbai* 1

14 Panaji 1

15 Puducherry 1

t6 Sales Division Delhi* 2

t7 Mumbai* 4

18 Kolkata* 2

19 Bengaluru* 2

Total

25

*Metro cities


